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. What we will cover:

* Questions to be answered
* Results

« Recommendations

Products
Column Nsme  Condenssd Typs  Nullz..,
9 ProductID it No
ProductName  nvarchar(dd) N
SuppberiD int Yes
CategoryID int Yes
QuanttyPerUnt  nvarchar(20) Yes
UnitPrica maney Yes
UninsInStock smallint Yes
UnitsOnOnder smaliint e
Reorderlevel smallint es
Discontinued bir No
Column Name  Condensed Type  Nullsble
7 SupplierlD int No
CompanyName  nvarchar(4d] No
ComacName  nwarchan(30) Yes
ContactTite nvarchar(30) Yes
Address rwvarchar(sl) Vs
Ciry nwarchar(15) Yes
Regian nvarchar{15]) Yes
PostziCode nwvarchar(10) Yes
Country nwarchar(15) Yes
Phane rwarchar(24) Yes
Fax nwvarchar(24) Yes
HomePage ntest Yes
Region
‘Column Name Condens.,  Mull.
9 RegionlD int No
RegionDescripton  nchar(50) Mo

=
Orders i
Column Name  Condensed Type  Nullable 1 Employees Customers
T OnderlD int e Column Nsme  Condensed Type  Nullable Golumn Name  Condensed ... Nul.
CustomeriD nchar(s) Yes @ EmployesID it No 9 OuwstomalD nchar(5) No
EmployesID int Yes [ LastName nvarchar(20) Mo CompanyNsme  nvarcher{40)  No
‘OrderDate datetime Yes Firsthzme nvarchar(10) Mo ‘ContactName nvarchar(30)  Yes
ReguiredDate datetime es Titke nvanchar(30) Yes ContaciTite nvarchar(30)  Yes
ShippedDate  datetime Yes THeOfCourtesy  nvarchar(25) Yes Address nvarcha60)  Yes
ShipViz int Yes == BirthDate datetime Yes oty nvarchar(1s)  Yes
Freight maney Yes HireDate datetime Yes Region nvacharf1E)  Yes
ShipName nwarchar{40) Yes Address nvarchar(s0) Yes PostalCode nvarchar{10)  Yes
Shiphddress nwarchar(6D) Yes Ciry nvarchar{15) Yes Country nvarchar{15)  Yes
ShipCity nvarchar(15) Yes Region nvanchar(15) Yes Phane nvarchar(24)  Yes
‘ShipRegion nvarchar(15) ez PostalCode nvanchar(10) Yes Fax nvarchar(24)  Yes
ShipPostalCode  nwarchan{10) Yes Country nvarchar{15) Yes
‘ShipCountry nvarchar{15) fes HomePhone nvarchar(24) Yes
Extension nvarchar(d) Yes
Photo image Yes
Netas e e CustomerCustomerDemo
g Repor=To int Yo CowmnName  Condens.,  Mullsble
. PhotoPsth nvarchar(255) Yes 9 CusomenD nchar(s) Mo
Order Details ¢ CustomerType.. nchar(l0) Mo
Column Name  Condensed Type | Nullable
@ OrderID int No %
G ProfuciD int No %
UritPrice maney Ne EmployeeTerritories
Quanty smalint No Column Neme | Condensed ... | N... CustomerDemographics
— resl No ? EmployeelD  im Mo Column Name  Condens... Nul...
¢ TemitoryID nvarchar(20]  No G CustomerTypsID  nchar{ll)  No
‘CustomerDesc ntest Yes
Categories Territories
Golumn Name  Condensed Type | Nullsble Column Name | Condoreed . Mo N
¥ CategorylD int No Teri 1D har(20] M
- ¥ Temtoryl ruacher20) e Coumn Name  Condensed ... Null..
CaegoryName  nvarchar{15) Ne TerroryDesaript.,  nchar(50) No
- v @ ShipperID int No
Desiption mest = Regionll: int No o " hartdd) N
Picture image Yes TPEyReme | e e
Phone nwarchan24)  Yes




Questions to be answered:

Question 1: Do discounts have a statistically significant
effect on the number of products customers order? If so, at
what level(s) of discount?

Question 2: Were any discontinued products significant
enough to justify replacement?

Question 3: Is there a region that expansion should be
focused?

Question 4: Do any categories significantly
underperform/outperform?



l . Results

Question 1: Do discounts have a statistically significant Question 2: Were any discontinued products significant
effect on the number of products customers order? If so, enough to justify replacement?
at what level(s) of discount?
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. Results

Question 3: Is there a region that expansion
should be focused?

Question 4: Do any categories significantly
underperform/outperform?

Product Category to Total Sales (incl. disc.)
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. Recommendations =)

* Further Exploration

— Significance of discounts to

certain products
— The ‘why’ of region performance

— Deeper dive into seafood category
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